CEO REPORT FOR MARCH 2016

The cumulative revenue for the first 3 months of 2016 of Mobile World Group (MWG) reached VND
9,617 billions, representing a YoY growth of 75%, and completing 28% of the full year revenue target
of VND 34,166 billions.

The cumulative profit after tax (PAT) for first 3 months reached VND 418 billions, representing a YoY
growth of 79%, and completing 30% of the full year PAT target of VND 1,388 billions.

The cumulative online revenue for first 3 months reached VND 680 billions, representing a YoY
growth of 101%, and completing 21% of the full year revenue target of VND 3,300 billions.

In the first 3 months, MWG opened 104 new stores, including 82 Thegioididong.com new stores and
22 Dien may XANH new stores. At the end of of March 2016, MWG is operating 737 stores, including
646 thegioididong.com stores and 91 Dien may XANH stores.

Full financial audited report for the 1°* quarter will be uploaded on our website MWG.VN at 3 PM
Friday 29'" April 2016.

SUMMARY e e ttions vovarown | "L ement
Revenue 9,617 75% 28%
- Mobile Phones Channel 7,083 54%
- Consumer Electric Channel 2,534 183%
Net Profit After Tax 418 79% 30%
Online Revenue 680 101% 21%

Disclaimer

This report is written by CEO of MWG with the purpose of providing monthly updaded information to all share
holders. All information and comments in this report represent PERSONAL POINT OF VIEW of the author at
the time of issuing the report.

Information in this report is collected from different sources. There is no warranty for the accuracy or
completion of the information contained in this report. Information in this report has not been audited.

Individuals and Organizations using this report must be clear that this report does not mean or imply or suggest
directly or indirectly buying or selling or holding any shares/options/... of any company including MWG.

The author does not receive any compensation or income of any kinds from any individuals or organizations

for issuing this report. MWG and the author do not accept any liability whatsoever for any direct or
consequential loss arising from any use of this report or its contents. Individuals and organizations using this
report are fully responsible for any their own decisions.



